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SPRING 1955—WINTER 1956-1957 


ARTICLES 


Title of Article 


Better Planning Necessary for Small Retailers 
of Male Apparel, John Connolly, Spring 
1955, 27 

(The) Branch-Store Supervisor—A New 
Training Field, T. D. Ellsworth and Jeanne 
S. Hulquist, Winter 1956-1957, 157 


Can Stores Curtail Services Without Losing 
Customers ?, T. D. Ellsworth and Kath- 
erine Mitchell, Winter 1955-1956, 174 

Case History of a Consumer Co-operative, 
Dwight Gentry, Summer 1956, 61 

Co-ordination of Advertising with Display 
and Personal Selling, T. D. Ellsworth and 
Katherine Mitchell, Fall 1956, 105 

Customer Preference Clinics, Frederic H. 
Rahr and Elbridge B. Foskett (as told to 
Sallie Sewell), Summer 1955, 55 


Daytime—The Retailer’s Television Time, 
Ted Kaufmann, Summer 1956, 76 

Dr. Henry Pasdermadjian, Derek Knee, Sum- 
mer 1955, 73 


Economic Characteristics of Retail Trade: 
Size and Volume (part of a series), Jules 
Backman, Fall 1956, 113 

Extent and Causes of Markdowns in Single- 
Line Stores, N. W. Comish, Winter 1955- 
1956, 190 


Forced Consumption—The Prescription for 
1956, Victor Lebow, Winter 1955-1956, 166 

Forecasting Retail Sales, T. J. Sielaff, Sum- 
mer 1955, 91 


Honor Roll in Retailing, Charles M. Ed- 
wards, Jr., Fall, Winter, and Spring, 1955- 
1956 

How Expert Salespeople Sell, Willard M. 
Thompson, Fall 1955, 119 

How to Work with Other People’s Money, 
Norman A. Jackson, Fall 1956, 129 


Impact of New Products upon Retail-Store 
Management, Frank W. Barsalou, Summer 
1956, 80 

Impact of Ohrbach’s on 34th Street Shopping 
Traffic, T. D. Ellsworth and Jeanne S. Hul- 
quist, Fall 1955, 105 

Impact of Shopping Centers Locally and 
Downtown, Gordon H. Stedman, Spring 
1956, 25 

Improving Sales Training in the Classroom, 
Richard M. Baker, Jr., Spring 1955, 33 


(The) Local Nature of Chain-Store Opera- 
tions (part of a series), Jules Backman, 
Winter 1956-1957, 175 


Milestones of Research in Retailing, T. D. 
Ellsworth, Summer 1956, 56 


(The) Need for Better Intrastore Co-opera- 
tion, Robert K. Otterbourg, Winter 1956—- 
1957, 185 

(A) Neglected Market, Robert K. Otter- 
bourg, Summer 1955, 67 


(The) “One-Price” System—Fact or Fiction ?, 
Stanley C. Hollander, Fall 1955, 127 


Personnel Policies in Large Department 
Stores, Harry A. Lipson, Summer 1956, 68 

Price Competition in 1955, Victor Lebow, 
Spring 1955, 5 

(The) Pursuit of Profits, Gordon B. Cross, 
Fall 1956, 121 


Research Study of Consumer Loyalty, Alan 
S. Donnahoe, Spring 1956, 14 

(The) Responsibilities of Bigness, Gordon B. 
Cross, Fall 1955, 115 

(The) Retailer’s Use of Census Tracts, Sid- 
ney Cohen, Spring 1956, 40 

Retail Trade in 1954, T. D. Ellsworth and 
Harry Steinberger, Summer 1955, 93 

Retail Trade in 1955, T. D. Ellsworth and 
Katherine Mitchell, Summer 1956, 95 

Retail Trouble Spots, DeFord C. Mills, Sum- 
mer 1956, 49 

(The) Rise of Shopping Centers, Gordon H. 
Stedman, Spring 1955, 11 


Sales Promotion in Shopping Centers, Robert 
K. Otterbourg, Winter 1955-1956, 183 

Services Offered by Discount Houses in Met- 
ropolitan New York, Claire M. Gross, 
Spring 1956, 1 

Shopping Centers and Local Government— 
Collision or Co-operation?, Gordon H. 
Stedman, Summer 1955, 77 

Small-Town Monopoly, William T. Kelley, 
Summer 1955, 63 

Store Press Publicists and Their Work on the 
Women’s Pages, Steven J. Shaw, Winter 
1956-1957, 166 


Television Advertising as Viewed by Retailers, 
Jack B. Landis and Thomas E. Coffin, 
Spring 1956, 17 

Training Policies at Robert Hall, Harold 
Rosner, Fall 1955, 125 

Trends in Branch-Store Organization, Paul 
E. Smith, Fall 1956, 123 


Unions and Retailing, Richard E. Westervelt, 
Summer 1956, 66 


What Makes the J. C. Penney Company 
Tick ?, N. W. Comish and Galen Stutsman, 
Summer 1956, 90 

What Manufacturers Offer Retailers in Fix- 
tures and Layout, T. D. Ellsworth and 
Harry Steinberger, Summer 1955, 49 

What Price Services ?, James W. Baker, Sum- 
mer 1956, 86 

Who Is Thinking for Retailing?, Gordon B. 
Cross, Spring 1955, 31 

Why Customers Return Furniture, T. D. Ells- 
worth and Jeanne S. Hulquist, Spring 1955, 


I 
Why Do College Graduates Leave Retailing ?, 
T. D. Ellsworth and Jeanne S. Hulquist, 
Winter 1955-1956, 157 
Why Retailers Bypass Television, Irving 
Settel, Winter 1955-1956, 180 


Author of Article 


Backman, Jules, Economic Characteristics of 
Retail Trade (part of a series), Fall 1956, 
113 

— The Local Nature of Chain-Store 
Operations (part of a series), Winter 1956- 
1957, 175 

Baker, James W., What Price Services ?, Sum- 
mer 1956, 86 

Baker, Richard M., Jr., Improving Sales 
Training in the Classroom, Spring 1955, 33 


Barsalou, Frank W., Impact of New Products 
upon Retail-Store Management, Summer 
1956, 80 


Cohen, Sidney, The Retailer’s Use of Census 
Tracts, Spring 1956, 40 

Comish, N. W., Extent and Causes of Mark- 
downs in Single-Line Stores, Winter 1955- 
1956, 190 

————, and Galen Stutsman, What Makes 
the J. C. Penney Company Tick ?, Summer 
1956, 90 

Connolly, John, Better Planning Necessary 
for Small Retailers of Male Apparel, Spring 
1955, 27 

Cross, Gordon B., The Pursuit of Profits, Fall 
1956, 121 

————-, The Responsibilities of Bigness, 
Fall 1955, 115 

————., Who Is Thinking for Retailing ?, 
Spring 1955, 31 


Donnahoe, Alan S., Research Study of Con- 
sumer Loyalty, Spring 1956, 14 


Edwards, Charles M., Jr., Honor Roll in Re- 
tailing, Fall, Winter, and Spring, 1955-1956 

Ellsworth, T. D., Milestones of Research in 
Retailing, Summer 1956, 56 

————-, and Jeanne S. Hulquist, The 
Branch-Store Supervisor—A New Training 
Field, Winter 1956-1957, 157 

————,, and Jeanne S. Hulquist, Impact of 
Ohrbach’s on 34th Street Shopping Traffic, 
Fall 1955, 105 

—————, and Jeanne S. Hulquist, Why Cus- 
tomers Return Furniture, Spring 1955, 1 

—————, and Jeanne S. Hulquist, Why Do 
College Graduates Leave Retailing ?, Win- 
ter 1955-1956, 157 

——_——, and Katherine Mitchell, Can Stores 
Curtail Services Without Losing Custom- 
ers?, Winter 1955-1956, 174 

——_———, and Katherine Mitchell, Co-ordi- 
nation of Advertising with Display and 
Personal Selling, Fall 1956, 105 

————, and Katherine Mitchell, Retail 
Trade in 1955, Summer 1956, 95 

———.,, and Harry Steinberger, Retail 
Trade in 1954, Summer 1955, 93 

———, and Harry Steinberger, What Man- 
ufacturers Offer Retailers in Fixtures and 
Layout, Summer 1955, 49 


Gentry, Dwight, Case History of a Consumer 
Co-operative, Summer 1956, 61 

Gross, Claire M., Services Offered by Discount 
Houses in Metropolitan New York, Spring 
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Hollander, Stanley C., The “One-Price” Sys- 
tem—Fact or Fiction?, Fall 1955, 127 


Jackson, Norman A., How to Work with 
Other People’s Money, Fall 1956, 129 


Kaufmann, Ted, Daytime—The Retailer’s 
Television Time, Summer 1956, 76 

Kelley, William T., Small-Town Monopoly, 
Summer 1955, 63 

Knee, Derek, Dr. Henry Pasdermadjian, 
Summer 1955, 73 


Landis, Jack B., and Thomas E. Coffin, Tele- 
vision Advertising as Viewed by Retailers, 
Spring 1956, 17 

Lebow, Victor, Forced Consumption—The 
Prescription for 1956, Winter 1955-1956, 
166 

————, Price Competition in 1955, Spring 
1955, 5 

Lipson, Harry A., Personnel Policies in Large 
Department Stores, Summer 1956, 68 


Mills, DeFord C., Retail Trouble Spots, Sum- 
mer 1956, 49 


Otterbourg, Robert K., Need for Better In- 
trastore Co-cperation, Winter 1956-1957, 
185 

————, (A) Neglected Market, Summer 
1955, 67 

———, Sales Promotion in Shopping Cen- 
ters, Winter 1955-1956, 183 


Rahr, Frederic R., and Elbridge B. Foskett 
(as told to Sallie Sewell) , Customer Prefer- 
ence Clinics, Summer 1955, 55 

Rosner, Harold, Training Policies at Robert 
Hall, Fall 1955, 125 


Settel, Irving, Why Retailers Bypass Tele- 
vision, Winter 1955-1956, 180 

Sewell, Sallie. See Rahr, Frederic H. 

Sielaff, T. J., Forecasting Retail Sales, Sum- 
mer 1955, 91 

Shaw, Steven J., Store Press Publicists and 
Their Work on the Women’s Pages, Winter 
1956-1957, 166 

Smith, Paul E., Trends in Branch-Store Or- 
ganization, Fall 1956, 123 

Stedman, Gordon H., Impact of Shopping 
Centers Locally and Downtown (part of a 
series), Spring 1956, 25 

—————, (The) Rise of Shopping Centers 
(part of a series), Spring 1955, 11 

————, Shopping Centers and Local Gov- 
ernment—Collision or Co-operation (part 
of a series), Summer, 77 


Thompson, Willard M., How Expert Sales- 
people Sell, Fall 1955, 119 


Westervelt, Richard E., Unions and Retailing, 
Summer 1956, 66 


BOOK REVIEWS* 


Title of Book 


Adjusting to a Competitive Economy—The 
Human Problem, American Management 
Association, Winter 1955-1956, 197 

Advertising in Modern Retailing, Carrie Mills 
Rowland, Spring 1955, 41 (Norton C. 
Baron) 

Art and Everyman, Margaret H. Bulley, 
Winter 1954-1955, 183 

Art and Industry, Herbert Read, Summer 
1955, 99 (Norton C. Baron) 

(The) Art of Problem Solving, Edward Hod- 
nett, Winter 1956-1957, 196 

Automatic Merchandising, Martin V. Mar- 
shall, Summer 1955, 99 

Automatic Selling, G. R. Schreiber, Spring 
1955, 41 (Paul Smith) 


Basic Information Sources on Operating Costs 
and Ratios—Retail Trades and Service Es- 
tablishments, United States Department of 
Commerce, Winter 1956-1957, 196 

Business Education Films, Winter 1954-1955, 
183 


(The) Case Method at the Harvard Business 
School, Malcolm P. McNair (ed.), Fall 
1944, 133 

Cases and Problems in Marketing Research, 
Donald F. Blankertz, Robert Ferber, and 
Hugh S. Wales, Fall 1954, 129 

Cases in Marketing, Lawrence C. Lockley 
and Charles J. Dirksen, Fall 1954, 129 

Changing Patterns in Retailing, Readings on 
Current Trends, John W. Wingate and 
Arnold Corbin, Fall 1956, 148 (Paul E. 
Smith) 

(A) Check List for Marketing Management, 
C. J. Courtney, Winter 1955-1956, 197 
Color Guide for Marketing Media, Louis 
Cheskin, Spring 1955, 41 (Norton C. 

Baron) 


*Unless otherwise noted, all book reviews were prepared 
by Dr. T. D. Ellsworth, Director of Research and Pub- 
lications, School of Retailing. 
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(A) Company Guide to the Selection of 
Salesmen, Milton M. Mandell, Fall 1955, 
149 

Company Practices in Employee Transfers 
and Relocation, American Management As- 
sociation, Fall 1955, 149 (Paul E. Smith) 

Complete Measurement Charts, Gaetan J. 
Lapick, Winter 1955-1956, 197 

Consumer Behavior, Volume II: The Life 
Cycle and Consumer Behavior, sponsored 
by Consumer Behavior, Inc., Lincoln H. 
Clark (ed.), Spring 1956, 46 

Contributions of Survey Methods to Eco- 
nomics, George Katona, Lawrence R. Klein, 
John B. Lansing, and James N. Morgan, 
introduction by Lawrence R. Klein (ed.), 
Spring 1956, 46 

Co-ordination, Control, and Financing of In- 
dustrial Research, Albert H. Rubenstein 
(ed.), Fall 1956, 148 


Departmental Merchandising Results in Small 
Department Stores, 1952 and 1953, Edgar 
H. Gault, Spring 1955, 43 

Developing Management Ability, Earl G. 
Planty and J. Thomas Freeston, Winter 
1955-1956, 197 

Directory of Department Stores, 1955, De- 
partment Store Guide, Inc., Winter 1955- 
1956, 197 

Display for Profit, Building Supply News, 
Fall 1955, 149 

Distribution’s Place in the American Econ- 
omy Since 1869, Harold Barger, Spring 
1956, 47 


(The) Economics of Location, August Losch, 
Winter 1955-1956, 199 

Educators Guide to Free Slidefilms, 7th ed., 
Mary Foley Horkheimer, et al., Fall 1955, 
149 

Educators Guide to Free Slidefilms, 8th ed., 
Mary Foley Horkheimer and John W. Dif- 
for, Fall 1956, 148 

Elementary Statistics, C. Clay Sprowls, Sum- 
mer 1956, 101 


Furs—Glamorous and Practical—Fur Buying 
Mystery Removed, Frank G. Ashbrook, 
Spring 1955, 43 (Karen R. Gillespie) 


Handbook of Industrial Engineering and 
Management, W. Grant Ireson (ed.) and 
Eugene L. Grant, Winter 1955-1956, 198 

History of Hosiery, Milton N. Grass, Spring 
1956, 47 

How Many Dollars for Advertising ?, Albert 
Wesley Frey, Fall 1956, 149 (Charles E. 
Marshall) 


How Power Selling Brought Me Success in 
Six Hours, Pierce B. Brooks, Fall 1956, 149 
(Stanford L. Johnson) 

How to Build a Distinctive Selling Person- 
ality, Supermarket Institute, Winter 1955- 


1956, 198 


Lady Be Lovely—A Guide to Beauty, 
Glamour, and Sex Appeal, Edyth Thornton 
McLeod, Fall 1955, 149 (Karen R. Gil- 
lespie) 


Marketing Research Pays Off, Henry Brenner 
(ed.), Fall 1956, 149 

Modern Advertising, Harry Walker Hepner, 
Fall 1956, 149 (Charles E. Marshall) 

Motion and Time Study, Benjamin W. Nie- 
bel, Spring 1956, 47 

Motivation Research, George Horsley Smith, 
Summer 1955, 99 


(The) Natural House, Frank Lloyd Wright, 
Fall 1956, 151 

New Approaches to Industrial Human Rela- 
tions, American Management Institute Per- 
sonnel Series No. 157, Fall 1956, 149 (Paul 
E. Smith) 


(The) Organization of Commercial Functions 
in European Department Stores, David 
Carson, Fall 1956, 151 


Personal Influence, Elihu Katz and Paul F. 
Lazarsfeld, Fall 1956, 150 

Plastics Progress, 1955, Papers and Discus- 
sions at the British Plastics Convention, 
1955, Morgan Phillip (ed.), Summer 1956, 
1o1 (Karen R. Gillespie) 

(The) Power of Creative Selling, Earl Pre- 
vette, Summer 1955, 99 (Harry Stein- 
berger) 

Practical Distribution Cost Analysis, Donald 
R. Longman and Michael Schiff, Summer 
1956, 101 

Profit Management and Control, Fred V. 
Gardner, Winter 1956-1957, 196 

Psychology of Industrial Behavior, Henry 
Clay Smith, Fall 1956, 150 

Publications of the Conference Board (An 
Educational Catalog), National Industrial 
Conference Board, Fall 1956, 150 


Retail Merchandise Accounting, 2d ed., Her- 
man F. Bell, Winter 1956-1957, 196 

Retail Trading in Britain, 1850-1950, James 
F. Jeffreys, Fall 1956, 150 


Aut 


A 


| 

| 


n 
al 


r- 


Selling Color to People, Faber Birren, Winter 
1956-1957, 197 (Karen R. Gillespie) 

(The) Shopping Center Versus Downtown, 
C. I. Jonassen, Fall 1955, 150 (Paul E. 
Smith) 

(The) Staff Role in Management, Robert C. 
Sampson, Fall 1956, 152 

Standard Expense Center Accounting Man- 
ual, Controllers’ Congress, National Retail 
Dry Goods Association, Summer 1955, 100 

Statistics: A New Approach, W. Allen Wallis 
and Harry V. Roberts, Fall 1956, 151 

Survey Design and Analysis, Herbert H. Hy- 
man, Winter 1955-1956, 199 


Tax Saver Digest, Louis Haimoff and Harold 
Gold, Winter 1955-1956, 199 

Techniques of Retail Merchandising, 2d ed., 
John W. Wingate and Elmer O. Schaller, 
Fall 1956, r51 (Gordon B. Cross) 

Theory and Method in the Social Sciences, 
Arnold M. Rose, Summer 1955, 100 

Top Management and Research, Philip R. 
Marvin, Summer 1955, 100 


Variety Store Merchandiser 1931-1956, con- 
taining a ten-chapter textbook titled Vari- 
ety Store Retailing, Winter 1956-1957, 197 
(Delores K. Benjamin) 


What Parking Means to Business, Automo- 
' tive Safety Foundation, Summer 1956, 102 


Author of Book 


American Management Association, Adjusting 
to a Competitive Economy—The Human 
Problem, Winter 1955-1956, 197 

————, Company Practices in Employee 
Transfers and Relocation, Fall 1955, 149 
(Paul E. Smith) 

——_———, New Approaches to Industrial Hu- 
man Relations, Personnel Series No. 157, 
Fall 1956, 149 

Ashbrook, Frank G., Furs—Glamorous and 
Practical—Fur Buying Mystery Removed, 
Spring 1955, 43 (Karen R. Gillespie) 

Automotive Safety Foundation, What Park- 
ing Means to Business, Summer 1956, 102 


Barger, Harold, Distribution’s Place in the 
American Economy Since 1869, Spring 
1956, 47 

Bell, Herman F., Retail Merchandise Account- 
ing, 2d ed., Winter 1956-1957, 197 


Birren, Faber, Selling Color to People, Winter 
1956-1957, 197 

Blankertz, Donald F., Robert Ferber, and 
Hugh S. Wales, Cases and Problems in 
Marketing Research, Fall 1954, 129 

Brenner, Henry, Marketing Research Pays 
Off, Fall 1956, 149 

Brooks, Pierce B., How Power Selling 
Brought Me Success in Six Hours, Fall 
1956, 149 (Stanford L. Johnson) 

Building Supply News, Display for Profit, 
Fall 1955, 149 

Bulley, Margaret H., Art and Everyman, 
Winter 1954-1955, 183 

Business Education Films, Winter 1954-1955, 
183 


Carson, David, The Organization of Com- 
mercial Functions in European Depart- 
ment Stores, Fall 1956, 151 

Cheskin, Louis, Color Guide for Marketing 
Media, Spring 1955, 41 

Clark, Lincoln H. (ed.), Consumer Behavior, 
Volume II: The Life Cycle and Consumer 
Behavior, sponsored by Consumer Be- 
havior, Inc., Spring 1956, 46 

Courtney, C. J., A Check List for Marketing 
Management, Winter 1955-1956, 197 


Department Store Guide, Inc., Directory of 
Department Stores, 1955, Winter 1955~ 
1956, 197 


Frey, Albert Wesley, How Many Dollars for 
Advertising ?, Fall 1956, 149 


Gardner, Fred V., Profit Management and 
Control, Winter 1956-1957, 196 

Gault, Edgar H., Departmental Merchandis- 
ing Results in Small Department Stores, 
1952 and 1953, Spring 1955, 43 

Grass, Milton N., History of Hosiery, Spring 
1956, 47 


Haimoff, Louis, and Harold Gold, Tax Saver 
Digest, Winter 1955-1956, 199 

Hepner, Harry Walker, Modern Advertising, 
Fall 1956, 149 (Charles E. Marshall) 

Hodnett, Edward, The Art of Problem Solv- 
ing, Winter 1956-1957, 196 

Horkheimer, Mary Foley, et al., Educators 
Guide to Free Slidefilms, 7th ed., Fall 1955, 
149 

———., and John W. Diffor, Educators 
Guide to Free Slidefilms, 8th ed., Fall 1956, 
148 

Hyman, Herbert H., Survey Design and 
Analysis, Winter 1955-1956, 199 
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Ireson, W. Grant, and Eugene L. Grant, 
Handbook of Industrial Engineering and 
Management, Winter 1955-1956, 198 


Jeffreys, James B., Retail Trading in Britain, 
1850-1950, Fall 1956, 150 

Jonassen, C. I., The Shopping Center Versus 
Downtown, Fall 1955, 150 (Paul E. Smith) 


Katona, George, Lawrence R. Klein, John B. 
Lansing, and James N. Morgan, introduc- 
tion by Lawrence R. Klein (ed.), Contri- 
butions of Survey Methods to Economics, 
Spring 1956, 46 

Katz, Elihu, and Paul F. Lazarsfeld, Personal 

Influence, Fall 1956, 150 


Lapick, Gaetan J., Complete Measurement 
Charts, Winter 1955-1956, 197 

Lockley, Lawrence C., and Charles J. Dirk- 
sen, Cases in Marketing, Fall 1954, 129 

Longman, Donald R., and Michael Schiff, 
Practical Distribution Cost Analysis, Sum- 
mer 1956, 101 

Losch, August, The Economics of Location, 
Winter 1955-1956, 199 


McLeod, Edyth Thornton, Lady, Be Lovely 
—A Guide to Beauty, Glamour, and Sex 
Appeal, Fall 1955, 149 (Karen R. Gillespie) 

McNair, Malcolm P. (ed.), The Case Method 
at the Harvard Business School, Fall 1954, 
133 

Mandell, Milton M., A Company Guide to 
the Selection of Salesmen, Fall 1955, 149 
(Paul E. Smith) 

Marshall, Martin V., Automatic Merchandis- 
ing, Summer 1955, 99 

Marvin, Philip R., Top Management and Re- 

search, Summer 1955, 100 


National Industrial Conference Board, Pub- 
lications of the Conference Board (An Ed- 
ucational Catalog), Fall 1956, 150 


National Retail Dry Goods Association, Con- 
trollers’ Congress, Standard Expense Cen- 
ter Accounting Manual, Summer 1955, 100 

Niebel, Benjamin W., Motion and Time 
Study, Spring 1956, 47 


Phillip, Morgan (ed.), Plastics Progress, 1955, 
Papers and Discussions at the British Plas- 
tics Convention, 1955, Summer 1956, 101 

(Karen R. Gillespie) 


Planty, Earl G., and J. Thomas Freeston, De- 
veloping Management Ability, Winter 
1955-1956, 197 

Prevette, Earl, The Power of Creative Selling, 
Summer 1955, 99 (Harry Steinberger) 


Read, Herbert, Art and Industry, Summer 
1955, 99 (Norton C. Baron) 

Rose, Arnold M., Theory and Method in the 
Social Sciences, Summer 1955, 100 

Rowland, Carrie Mills, Advertising in Mod- 
ern Retailing, Spring 1955, 41 (Norton C. 
Baron) 

Rubenstein, Albert H. (ed.), Co-ordination, 
Control, and Financing of Industrial Re- | 
search, Fall 1956, 148 


Sampson, Robert C., The Staff Role in Man- 
agement, Fall 1956, 152 

Schreiber, G. R., Automatic Selling, Spring 
1955, 41 (Paul E. Smith) 

Smith, George Horsley, Motivation Research, | 
Summer 1955, 99 

Smith, Henry Clay, Psychology of Industrial 
Behavior, Fall 1956, 150 

Sprowls, C. Clay, Elementary Statistics, Sum- 
mer 1956, 101 

Supermarket Institute, How to Build a Dis- 
tinctive Selling Personality, Winter 1955- 
1956, 198 


United States Department of Commerce, 
Basic Information Sources on Operating 
Costs and Ratios—Retail Trades and Serv- 
ice Establishments, Winter 1956-1957, 196 


Variety Store Merchandiser 1931-1956, con- 
taining a ten-chapter textbook titled Va- 
riety Store Retailing, Winter 1956-1957, | 

197 (Delores K. Benjamin) 


Wallis, W. Allen, and Harry V. Roberts, Sta- 
tistics: A New Approach, Fall 1956, 151 

Wingate, John W., and Arnold Corbin, 
Changing Patterns in Retailing, Readings 
on Current Trends, Fall 1956, 148 (Paul 
E. Smith) 

————,, and Elmer O. Schaller, Techniques 
of Retail Merchandising, 2d ed., Fall 1956, 
151 (Gordon B. Cross) 

Wright, Frank Lloyd, The Natural House, 
Fall 1956, 151 


= 


e- 
er 
er 
he 
d- 
& 
in, 
e- 
n- 
1g 
h, | 
al 
S- 
e, 
1g 
n- 
a- 
Ty 
51 
n, 
gs 
ul 
es 
6, 


